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Beyond the Bandwagon

The trends
that are valuable,
not just viral




Maintaininq cultural
relevance is more
urgent than ever




0%

of searches now end without
users clicking through to
another site.

4" Al summary

Romantic clothing style emphasises
softness, femininity and graceful
elegance through the use of delicate
fabrics, flowing silhouettes and
intricate details such as ruffles,

lace and floral prints.

4" Al summary

Statement brooches are large,

bold and eye-catching accessories
designed to be the focal point of
an outfit, adding drama, personality
and flair.

4 Al summary

Nostalgic collectibles are items that
evoke a powerful longing or fondness
for a past time or personal memory,
often from one’s childhood or a
culturally significant era.



Trend cycles
are now moving

since 2018
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Everything begins
with cultural relevance
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Aura Beauty: How to Match
Your Energy to Your Makeup
Look’

«CUT

Soda’s Big Comeback’
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Over the past six years

of our trend predictions
have come true

8%

\OGLE

How Often Do You Think About
the Medieval Ages? Designers
Did—A Lot—rFor Fall 20252

COSMOPOLITAN

Consider this your
411 on the 2025 makeup
trends to know *




The Pinterest decision journey

Get inspired by
the Homefeed

Bring ideas
to life with
Collages

Explore G

Find the

Explore deeper perfectitem

and broader with
Visual Search

Q Cannes trip

‘ . Red cutfit ideas
.

Search for
something
specific

123 P - 4 sections

Red Striped dress
Save, organize Bluxome
comionmeeatonsy -+ and refine ideas Sponsored
ASvectaoc .

. with Boards

Visit 2

O Knitwear



Pinterest trends are more

Personal Durable Actionable

Pinterest trends are driven by millions Pinterest Predicts™ trends last Check outs on Pinterest
of people exploring what's important nearly two times longer' than Predicts™ 2025-related content
to them—not a single person or brand. trends elsewhere online. increased 68% year over year.?

C.
H £59.00
Cherry bag

Q scent stacking

Q glitchy glam

Q darecations
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Pendant light S £32

i\ Bee brooch

*

l Mystical Destinations

44 Pins - 2 sections

Visit 7

£14
Hair clips




Drivers

® Nostalgia for personal past
® Curating, not copying
® OQptimistic escapism



q\lostalgia for
personal past
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of consumers globally are
rewatching classic TV or films

4in10

say they're cooking or
eating old-school foods

1in3

say they've played board
games or retro games
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The decade of decadence is back

L]
Glamoratti T
time. Tailored suits with sculpted

shoulders will grow three sizes.

Trending search terms YOY Funnel necks will be the base of
80s luxury +225% baggy suit +90% high collar jacket +60% every Outﬁt. . 'lewelry? we“’
that’ll get chunkier, bolder and
goldcuff+50%  chunkybelt +65% golder. Gen Z and Millennials are

driving this maximalist aesthetic.
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Curating,
not copying

®
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Gen Z's and Millennials
put their own spin on trends




Brooched

Trending search terms YOY

brooch for men suit +90% maximalist accessories +105%

heirloom jewelry +45% lapel shirt +95% brooch aesthetic +110%

There's a new way to wear your
heart on your sleeve. Or tie. Or
socks. In 2026, Boomer and
Millennial men will punctuate their
fits with vintage pins, crystal clip-
ons and heirloom brooches. It's
part homage, part reinvention. If
your grandma wouldn't wear it, is it
even the vibe?
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8%

of Gen Z's embrace self-
expression to stay emotionally
connected in uncertain times

5%

of Gen Z is more likely to
chase out new adventures




A SGRlgn

A trend that whispers instead of roars. In
2026, Gen Z and Boomers willgo allinon
animal aesthetics—but with a delicate
touch. Think soft fawn freckles, butterfly
wing nail art and fox-inspired outfits that
hint at forest magic.

Trending search terms YOY

bug jewellery +60% deer aesthetic +55% flower outfit men +105%
animal inspired outfits +90% dragonfly nails +145%
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Trend fluency
isabrand’s
survival skill
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We don't study
what’s viral.




We study > <
what'’s valuable.




The (@ Pinterest Trends tool

Keep your campaigns
ahead of the curve

@ PererestTrands B 8% ghoome

rends overview s

face & body jewels
Stay ahoad of your avdience —discover the trends of today and tomorrow on Pinterest

Pinterest Trends ,ﬂ
&’

red carpet looks
Trends in the spotlight o e :
See what trends have the most Pin saves, a powerful signal of intent here on Pinterest. Learn morg :

Aura Beauty Aesthetic
1 1 500% MoM « Popular in Beauty /\/-\/ ?

trends.pinterestcom g satswee




Use Predicts
trends as creative
springboards
and think beyond
thePin

A e

@ Pinterest Predicts 2026 Trend

" (@ Pinterest Prediicts 2026 Trend

et
gl

£ L
recipe book

Interactive ads Pinterest Collages URLtolIRL

Take Quiz A




() Pinterest Predicts’ 2026 Trend

A SferGn®

(@ Pinterest Predicts 2026 Trend

A SGRGN?

(@ Pinterest Predicts 2026 Trend

Mlé(@r-lfm‘@

BOOK YOUR TEST DRIVE TODAY

~ SWIPE FOR MORE FAUNA INSPO

Home Care Brand

Autos Brand
Sponsored Sponsored Sponsored

Beauty Brand



Tailor your

stra and
diversify your
roadmaps

(@) Pinterest Predicts 2026 Trend

Poetcore.

Q Search Pinterest

poetcore +75%

(@ Pinterest Predicts 2026 Trend
Poetcore.

the poet aesthetic +175%
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