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What are we taking 
about today?

Future of search

We will be talking about how to optimise for:

AI Mode AIOs LLMs



AI overviews



Why should 
you care 
about 
AIOs?



Google AI 
Overviews Now 
Reach 2 Billion 
Monthly Users*

*Semrush



Studies generally 
indicate that AIOs 
appear in 
approximately 13% 
of global searches

*AHREFs





Future of search

AIOs don’t always mean zero-click searches

Study from SEMrush x Datos – July 2025

https://www.semrush.com/blog/semrush-ai-overviews-study/


AI Mode
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What does AI Mode look like?



Welcome to the hyper-personalised 
future of search

Search history

Google calendar and 
maps

Gmail

YouTube viewing

Shopping habits

Health and body

What you’ve previously searched for, the 
type of things you click on...

Events/bookings you have, your daily 
routine, and location history…

Step count, heart rate, stress levels, sleep quality...Personal convos, Ĺights you’ve 
booked, bar reservations…

Product searches, purchase intent, 
transaction history, loyalty cards…

Subscriptions, viewing habits, 
comments, likes…
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LLMs
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LLMs
1.8 billion people worldwide now use LLMs
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https://explodingtopics.com/blog/llm-search

LLM growth 



Best practice SEO + brand = the key to being seen in AI 
searches
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Content  

• Creating engaging, relevant content

• Anticipate follow-up prompts, and 
include them in your content

• Break up content with well thought-
out subheadings, and answer 
questions directly below

• Ensure information is up-to-date

• Add in rich media, where relevant

Tech
• Ensure your site is technically sound – 

refresh tech audits every six months

• Implement schema markup

Brand & trust
• Build brand mentions and referring 

domains via PR

• Create content across multiple 
platforms, to build brand awareness

• E-EAT content on-site to strengthen 
trust signals

• Positive brand conversations from 
customers via the likes of Google 
reviews and Reddit





How to create an organic 
strategy for the current 
state of search



1 2 3

What you should be doing right now

Cross-channel content

• On-site

• Social

• Forums

• Brand mentions via PR

E-EAT signals

• Useful content that answers 
questions

• Trust signals (author bios/on-site 
reviews)

• High quality referring domains

• Technically sound site

Report on your AI 
traȚc
• AIO tracking

• LLM tracking

• AI Mode tracking (if/when that 
becomes available)
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Free webinar!

0113 5312480


