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AI-Oh no,
my SERP has
changed!



AI-Oh no, my SERP has changed!

What are we going to talk about?

Why you should How to understand A look at Al Mode
care about Al AlO performance and preparing for a
Overviews, and what and measure traffic hyper-personalised
they mean for your from Overviews. future.

SERPs.



“Al overviews - also known as Search Generative
Experience (SGE) - are a Google Search feature that
provides Al-generated summaries within search results,
offering quick answers to informational queries by
synthesizing information from multiple web sources.”

- AI Overview, Google



“Al-generated summaries within search results”
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why should you
care about AIOs?



You may have seen headlines like the below...

=C ” . . Artificial intelligence (AI)
Google AI Overviews leads to dramatic reduction

© This article is more than 1 month old

e imchc eiroughis for Marl, On'ine Al summaries cause ‘devastating’ drop in
The 60% Problem — How Al Search Is Drainin i1 di tarial e- . . ;
ek g Mail director of SEO and editorial e-commerce audiences, online news media told
Your Traflic Carly Steven reveals impact of Google Al
By Tor Constantino, MBA, Contributor. ® Tor Constantino is an ex-... v Overviews. Exclusive: Study claims sites previously ranked first can

lose 79% of traffic if results appear below Google Overview

Published Apr 14, 2025, 10:46am EDT, Updated Apr 14, 2025, 11:02am EDT

By Charlotte Tobitt

< Share

Research shows that Al Overviews can cause a whopping 15-64% decline in organic traffic, based on industry and




=== QOrganic Traffic to News Sites === Zero Clicks Share

Al Overviews Launch % And perha pS
experienced significant
dropsin CTR yourself.

The study to the left
reports 69% of 2025
searchesdontendina
click —up from 55%
(before the introduction
of AlOs).

Zero Clicks Share
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Source: Similarweb, May 2025


https://www.similarweb.com/corp/reports/generative-ai-publishers/

Whether you like them or not,
AIOs are here to stay...



.50, To keep up, it’s essential to
understand the role they’ll play in
digital marketing and SEO.



One-in-five SERPs are affected (and it’s rising)

Impact on informational

Across all industries

Rising rate of AIOs

Nearly 100% of all AlOs are
prompted by informational
searches.

AlOs aren't restricted to
certain sectors; they’re
prominent across just
about any industry -
including YMYL.

The number of keywords
returning AlOs is
increasing MoM. We're
now seeing +*100% AlOs vs
April 2025.




Gene
. r at'
justap ve search |
the
\(e\\o\Ns\one
Wore ~
P ednac\« :\'\ “;
’3\\ i “::t{\z\\"e“l?i ba\:\?r\g eem
1ino e pall d\'um'\ng cwee”
oy gne® ja\\ o the und u\omat\
A o ules of cricket V)
Q@

fold
— We,
r
e seein g +
an
e v
A\O‘Jer\l'\ew )
ing for t\’\ebestNe’d\‘\x
) ne e
irned =) Q\N\'\a\a(e\'\
O M

acr
OS
featu s various
res SERP
awa\\(\ng n Dre
se\'\es'\ M %
e "B\"\dgerton,
2 oot To nep
enves you enioY and
\ aaits o
R\ = G

K\ =z @
\ook @

)
‘\6'.6’). »
Wayne Rooney
d na\\ona\ ioo\‘aa\\ xea™
s yiae
Snows froMm 202\
Qbes\ t\e\(\'\x ghow
which
cauch s tne orient Expre s?
ﬂ'g 6

/O Of ‘ P
Trier™y
franc® ) o\ba\\ xea™
v
K\
\Ovew\
ne C0° § an ypre!
rpvanes Gonft oy (oute
d s\\na\'\o
Sinplo™

0 Ask’
d. e Al-
Luis guare?
i &°
~
ceedoo ‘\‘l'&)?.&
new ¥ 3
3 aporu x it wor bl
ﬁ (amous \a\'\dr\'\ 3 A ‘
cab\® wper and 0€
o with prices fof \enice o
i st .
o oumeys often
s\at\'\ng ound et pe\'sor\ for sta(\da‘d
cab\n® and pote exc! 10,000 of
560 ,000 fot oty Gran and
{ e d\lr\am'\c. ncude m
ad ca® o ved vy ook
ond pu! \

ch as

\Ovew'\e
shoWw more

for ab\e ltur

\or\{,and a! ura\‘o

cons ondo!

RoMe oure

\ler\m\'e, ¥p\O

\ike ¢ 1o RIC®

Ners

weaC
_fel



Why should you care about AIOs?

No sector Is
safe from
‘Search
Generative
Experience’

Source: Conductor, July 2025

Healthcare
services (25%)

Banking
services (26%)

Education
services (35%)


https://www.conductor.com/academy/ai-overviews-analysis/

What’s more - AIOs are actively
changing the way we search



“With Al Overviews, people are

searching more and asking new

questions that are often longer
and more complex”

— Google, August 2025



How AI Overview citations rank
in the SERPs

Ahrefs study of 1.9 million AI Overview citations.

9.50%
Rank u-10(\

Don't rank
in top 100

gl 76.10%

Rank in top 10

ahrefs.com/blog/search-rankings-ai-citations/ al'lI'EfS

Why should you care about AIOs?

Can generative search let brands
skip the queue? Sort of!

A July 2025 study by Ahrefs has revealed that
just 76% of pages cited in AlOs rank in the top
10.

This effectively means that nearly 24% of all
citation space is populated by URLs that
haven’t ‘earned’ a1-10 ranking but are
permitted to leapfrog the SERPs to a joint-top
position.



A recent Semrush
study returned similar
results:

Across the studies, we can estimate
that between 24-32% of cited pages

don'trank in Google’s top ten
returned results.

Source: Semrush, June 2025

Overlap Between Al Citations and Top 10
Google Search Rankings

@ Domain overlap . URL overlap

91.44%
82.34%

85.79%

67.39%
53.68%
44.65%
35.41%
27.73%

@

Google Al Mode Google Al Overviews ChatGPT PerpleX|ty

emrush study of 150K citations conducted in June 2025

semrush.com <) SEMRUSH


https://www.semrush.com/blog/ai-mode-comparison-study/

Is it still worth trying to earn strong rankings?



Why should you care about AIOs?

Yes, ranking position does
still matter (somewhat)

In principle, the higher you rank, the more
likely you are to be cited in AlOs. And of
pages cited, those with the strongest
organic rankings feature more prominently
in the overview.

However, nobody’s guaranteed a spot on
the team; even for those who've earned the
coveted first position, it can be a 50/50
chance.

Source: Ahrefs, July 2025

Percentage of pages cited in
AI Overviews by Organic ranking
position

60%

40%

Percentage (%)

20%

0%

Organic pos

@ InAI0O ¢ Notin AlO


https://ahrefs.com/blog/does-ranking-higher-on-google-mean-youll-get-cited-in-ai-overviews/

Factors that correlate with
brand appearance in AI overviews

Based on a study of ~75K brands. Why should you care about AIOs?
Source: Ahrefs Brand Radar and Ahrefs Site Explorer.

If Google’s not solely relying on its

Branded

web mentions 0.664 o

e own rankings, what other factors

eners influence AIO citations?

search volume

DR According to a recent study conducted

Number of by Ahrefs, those who've enjoyed the
0 :2:::3'"5 most success across AlOs have strong
g traffi brand authority, supported by great

backlinke. offsite signals.

Ad traffic

Ad cost

URL rating

Number of

site pages

0.00 0.2 0.4 0.6 0.8

Spearman correlation



Why should you care about AIOs?
How else can you earn AIO placements?

Building brand mentions and quality backlinks from high authority domains will aid your efforts, but here are other best-
practice techniques you can apply to further-improve your chances of being cited as a trusted AlO source.

Engaging Page Up-to-date Rich media Technically

content optimisation Sl i content sound



You’ve optimised your content for AIOs.
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Understanding
and measuring
AIO performance



Understanding and measuring AIO performance

Which AIOs are you appeadring in?

Using your favoured keyword research tool (in this case, Ahrefs), add filters to only return the keywords you're ranking
for that also return an AlO - here, you can also filter to only review Overviews that cite your site.

Average volume v 88 United Kingdom v Position v Intents v Lowest DR v Volume v KD v CPC v SERP features: Current include targetin4 X + Add filter Presets v | 4
Allrules  Any rule
Keywords by position Current v Include targetin v <4 Al Overview | @ Altime v Dolty ~
+3 @ 4-10 1120 21-50 51+ + Rule &9 Featured snippet
& Sitelinks
{ @ Top stories
& Image pack
A videos
(¥ Discussions and forums
X X (Twitter)
@ Top ads
8 Bottom ads
@ Paid sitelinks
= Knowledge card
£l Knowledge panel
213keywords | B3 19 Aug 2025 v vs. Don't compare v Multiple URLS only ® Thumbnail @ Columns | | {} API | B Export
B Video preview
Keyword Intents SF | Volumev KD CPC Traffic Paid Pc_.._.. AT Updated
green kitchen 1 C 4 6.0K |1 1.29 453 1T 4+ N SERP v | 2dago
galley kitchen 1 5 29K M1 0.96 150 1 4 N~ SERP v 16 h ago
modular kitchen design 1 c ] 15K 10 052 1T 4+ N~ SERP v 2dago
small kitchen design ideas i ic 10 15K 8] 0.70 37 46 6 4 N SERP v 4dago
kitchen peninsula | 5 13k 1 116 69 1T 4+ N~ SERP v 4 dago
new kitchen cost uk I C Local 8 10K |12 116 294 73 1T 4 N SERP v 4dago
cream kitchen ideas I 4 800 O 0.80 32 3 N SERP v 5dago
kitchen planner online 1 4 800 24 1.07 50 1T 4+ N~ SERP v 1d ago
black kitchen ideas ¥ C 3 700 fO1 083 3 4 N SERP v 2dago
peninsula kitchen 1 5 700 B 0.0 62 T 4+ g SERP v | 3dago
kitchen installers near me I C T Local 6 600 |6 3.08 4 T 4 N~ SERP v 6dago
kitchen planner app 1 5 500 26 0.53 n 1 4 _ N~ SERP v 4 dago



Understanding and measuring AIO performance

..and which are you missing out on?

Just as you can see which terms you're featuring in AlOs for, you can identify additional opportunities.

Average volume v B8 United Kingdom v Position: -20 X Intents v

jj Cancel

L:j.'._'_ e -.‘:

Keywords by position

+3 @ 4-10 120 21-50 51+

882 keywords B3 19 Aug 2025 v vs. Don't compare v Multiple URLs only

1. Filter by your chosen SERP
feature (Al Overviews).

Lowest DR v

Volume v KD v CPC v

Allrules = Any rule
Current v

4+ Rule

2. Select ‘Don't include
targetin’, toreturn AlOs
you're not being cited in.

SERP features: Current don't include targetin4 X

Don'tinclude target in v

Apply

<+ Add filter

4 Al Overview

&9 Featured snippet
@ Sitelinks

B8 Top stories

& Image pack

@8 videos

(& Discussions and forums
X X (Twitter)

Top ads

Bottom ads

@ Paid sitelinks

= Knowledge card
£ Knowledge panel
& Thumbnail

O Video preview

3. It’'s useful to filter by
position (i.e. 1-20), to pull
realistic opportunities.

Presets v | +

B Alltime v Daily ~

__—-..___-——-—"—’/-—

@0 Columns {3 APl B Export

4. Finally, make sure you're
selecting the correct date or
comparison period.



Why should you care about AIOs?

You can then plot your AIO
opportunity:

With an understanding of which ranking
keywords return AlOs vs the number of
AlOs you're actually being cited in, you can
start to understand the growth
opportunity.
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How to measure AIO traffic

When you click
through to a website
froman AIO, you'll
notice this snippet of

text within the URL:
#:~text=

By adding Javascript

variablesin GTM, you

can read and capture

this text to track AIO
clicks.

This data can be sent
to GA4 by adding
event parameters to
an existing
‘page_view’ eventin
GTM or by creating a
new GA4 eventin
GTM.

When using event
parameters in your
GA4 tags, you can add
custom dimensions in
the GA4 interface to
analyse the snippets
of text captured.
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Understanding and measuring AIO performance

This paints a clearer picture of
where your traffic is coming from

With insights as to how much traffic is being
driven from AlOs, we can identify how users
are engaging with and accessing our content.

The example to the leftis real client data:

Weeks 1-3: We have visibility of the total
traffic to the site, but it’s very holistic.

Week’s 4-7: Data team have added AlO
tracking, and we can see how much traffic
Is being driven to the site, including the rate
coming from AlOs.
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Al Mode and
hyper-personalised
search



AI Mode

Welcome to the hyper-personalised
future of search

Search history @) @ YouTube viewing

What you've previously searched for, the

type of things you click on... Subscriptions, viewing habits,

comments, likes...

@® Shopping habits

Product searches, purchase intent,
transaction history, loyalty cards...

Google calendar and ()
maps

Events/bookings you have, your daily
routine, and location history...

Gmail @) @ Health and body

FEmSRe] Genves, Highiseuie Step count, heart rate, stress levels, sleep quality...

booked, bar reservations...




Itinerary suggestions (main attractions & hidden gems)

Tokyo & Surroundings (5-6 days):

* Main Attractions:

Ghibli.

Hidden Gems:

atmosphere, and visit traditional shops and eateries.

alternative to Fushimi Inari.

e (Tokyo): Discover a striking red torii gate tunnel, a less crowded

> Kamakura (day trip): Explore temples, shrines, and a bamboo garden. ¢

Hachiko Statue
4.4 % (22.4K)
Open - Sculpture

Shibuya Scramble ...
4.5 % (15K)
Tourist attraction

2 Chome-1Dogenzaka

Meiji Jingu

4.6 % (44.5K)

Shinto shrine
1-1Yoyogikamizonocho

See more

Yoyogi Park
4.3 % (25.5K)
Open - Park and Gard...
2-1Yoyogikamizonocho

sistayian: puvius auu viusus

66K Followers, 573 Following, 252
Posts - Sarah || £ —5...

@ Instagram :

Remi Shimazu | Japan Travel
Diaries (@remishimazu)

* 361 posts. * 3,156 followers. *
1,624 following. ... Born in Fukuok...

| . Tottori

@ Instagram :

Kyoko Ueda / Japan Travel
(@kyoko1903) - Instagram
Sharing the beauty of Japan B4
DEHEHFICu...

@ Instagram :

Elsa A. | Tokyo & Japan travel
@Bunnytokyo ... - Instagram
Elsa A. ... Tokyo & Japan travel
@Bunnytokyo (@bunnytokyo) -..

@ Instagram

Sarah || #—5 (@seerasan) «
Instagram photos and videos
* 252 posts. * 65,939 followers. *
565 following. ... Australian /...

Instagram ~ §

Lara | Japan Travel & Lifestyle
(@thelarachannel) - Instagram

¥ Your Japan travel bestie! sp
Destinations | Experiences | Hote...

@ Instagram

4.5 % (85.8K)

ISHIKAWA
LELE EIE!
(T

FUKUI
*(GIFU

Arashiyama

Bamboo Forest
Hillside grove of
vivid green’bamboo

SHIGA "

< Gifu
53

OSAKANARA

S ELEVEINE]

Departure Airli
Airport @

London Gatwick (LGW) Chin:

London Gatwick (LGW) Chin;
Sout!

Manchester (MAN) Hain

NAGANO
SAITAMA
'Ghibli Museum
Famed animation
studio's museum
YAMANASHI
s KANAGAWA

o
‘Tokyo,Skytree
Huge tower with an

“observation deck

CHIBA

Kawazu Seven

SHIZUOKA
;Hamamatsu

) Waterfal

Map data ©2025 Google

ne Estimated Price
(Return)
a Eastern from £457

a from £666
hern

an from £474

Airlines

London Heathrow (LHR)  British
Airways

Buddhist temple

2 Chome-3-1Asakusa

33 10 sites

Beyond Tokyo & Kyoto: A
Scenic Japan Itinerary wit...
Apr 9, 2025 — If you're
looking to go beyond the...
a YouTube - Roy and Ai...

Smart Packing for Japan - “SMARL.

Travel list essentials ) 'ﬁi’ ‘<

Aug 16, 2025 — Smart
packing for Japan took... » 14:58APAN

e YouTube-The Lens C...

Don't come to Japan during DON'T COME T0 JAPAN
these months |The Best... \Z T
Aug 14, 2025 — Planning a e

trip to Japan in 2025? Don'... ‘:2113

:&? YouTube - Ninja Monkey

Show all

London Heathrow (LHR) ~ JAL

Antler Lightest
Large Suitcase
£200.00 £256-00
and more prices
5.0 % % % &k (11)

Aerolite Extra

£48.99 £5%99
and more prices
4.7 % % % K ¥ (150)

S

Large Lightweight...

from £865

from £1,050

It Luggage World's
Lightest Medium ...

£35.00 £56-60
5.0 % % % % %k (1)

ee more

5

Group of falls linked
by a walking trail

Terms 50 KM bed

Booking Link

Book via Google Flights

Book via Google Flights

Book via Google Flights

Book via British Airways

No direct booking link
available

Gino Ferrari
Lightweight...
£55.00

and more prices
5.0 % % &k (1)




Al Mode

What you should be doing right now

Search everywhere EEAT signals

Don't just create content on- * Createrelevant, useful

site. In addition, consider: content that answers

. VouTube questions across the funnel
. * Trustsignals such as author

T Ul bios and reviews

* Instagram «  Build high quality referring

« Reddit domains through engaging

PR campaigns

* Ensureyour site is
technically sound

Reporting Al traffic

Reporting back on AlO traffic, as
well as traffic from different Al
sources, will mean you can more
accurately showcase the
success of your organic efforts -
as ‘organic search’ in GA4 will
likely start declining.



CONNECTIVE3

Any questions? Get in touch

Alex Nayler

Content Strategy Manager

£ Alex.nayler@connective3.com

OXMO6 o




