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Why Do We Believe Some Brands Are Better?
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Because magnetic brands don’t beg for attention…they attract it. 
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Our Brains Have Been Indoctrinated…



our brand’s energy matters as much as our strategy does
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Cult Brands Don’t Just Sell Products…

LifestyleStatus Confidence Inclusion

They create movements, reflecting what people care about



Brands anchored in belief create;

Cult Brands Don’t Just Sell Products…





“Oooo It must be a 
full moon” 

“Wow are you kidding, 
I manifested that” 

“Eeek - White feather! 
The angels are here.”

Arghhh “11:11! 
Make a wish!”

11:11

The Human Side Of Belief 
Belief

Considered a bit dilutional by others



Moon Rituals Angel Numbers Signs & Synchronicities Vibrational Energy

We’re The Same Kind Of Weird…

What Can Brands Learn From Being #Delulu?



Practice manifestation 
believing it helps with goals

69%

Gen Z

The pandemic increased
 Google search terms

669%+

Manifestation
Google searches 

#manifestation - 62b
 #delulu - 5b

TikTok Views

Believe in a
higher power

38%
of People in the UK

Consider themselves 
‘spiritual’

62%

of 18-24 yr-olds

Spirituality Has Become Mainstream…
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'Hope' isn't just a word - It’s an expectation



A positive outcome will happen, even if the path is uncertain!









When all 3 are present it creates momentum







Visualise positive outcomes 

Practice daily gratitudeAlign Inspired actions 

Goal focused

















Belief + Visualisation + Small Actions 
= 

Leads To Powerful Momentum

When all 3 present - Magnetic brands are born



Manifestation Terms Marketing Terms 

Intention
Energy
Alignment
Visualisation

Mission / Vision
Culture / Brand 

Voice
Positioning

Strategy / Planning

How Does This Link To Marketing? – Manifestation Vs Marketing Comparisons 



Manifestation Terms Marketing Terms 

Intention
Energy
Alignment
Visualisation

Mission / Vision
Culture / Brand 

Voice
Positioning

Strategy / Planning

 Both project 
beliefs into 
the world
to attract 

results

How Does This Link To Marketing? – Manifestation Vs Marketing Comparisons 



So, What Does This Mean Practically For Marketing Teams?

When teams connect to a clear vision it drives energy and results 

Clear vision Consistency 

Connection 

Team energy



Clarity

Consistency 

Connection 

Team energy

Attraction
Clear vision Consistency 

Connection 

Team energy

When teams connect to a clear vision it drives energy and results 

So, What Does This Mean Practically For Marketing Teams?





Repeated Visualisation Is So Powerful That Athletes Use It To Improve Performance. 

of basketball players 
improved performance just by 

visualising a better result

23%
of basketball players 

improved performance by 
physically practicing

24%

Source: New York Times - Dr. Richard Suinn’s study



of basketball players 
improved performance just by 

visualising a better result

23%

Source: New York Times - Dr. Richard Suinn’s study

of basketball players 
improved performance by 

physically practicing

24%

Repeated Visualisation Is So Powerful That Athletes Use It To Improve Performance. 

Your mind can't distinguish if you are physically practicing of not



Both written and spoken goals 
improve success rate by 42% 

Written goals improve 
success rate by 14% 

Only 3% of people will 
achieve their goals just in mind

Let’s Break It Down Further…

Source: Harvard Business Review,

Repeated Visualisation Creates Neuro Plasticity



Repeated Visualisation Creates Neuro Plasticity

Both written and spoken goals 
improve success rate by 42% 

Written goals improve 
success rate by 14% 

Only 3% of people will 
achieve their goals just in mind

Thinking it, writing it, sharing it and repeating it - improves our chances of success!

Source: Harvard Business Review,

Repeated Visualisation Creates Neuro Plasticity



Belief Makes Great Business Sense

Belief-led brands grow faster and are worth more

of consumers 
globally

64%
Belief-driven 

buyers make up 

the rate of their 
competitors

2x
Purpose-led 
brands grow 

higher 
lifetime value

306%

Customers with 
an emotional brand 
connection have a

Source: Edelman Trust Barometer, Kantar Purpose Study, Harvard Business Review,



Create Team - Use Belief As Business Fuel!So How Can We Make This Work For Our Business? – Use Belief As Business Fuel



So How Can We Make This Work For Our Business? – Use Belief As Business Fuel



Is All Energy Created Equal?



So What Does Manifestation Look Like Through A Machine? 



Repetition = Results



Let’s Recap...





Vision + Belief = 
Strategy That Connects Emotionally & Culturally



01. Clarify The Vision 02. Align The Energy 03. Activate The Attraction

• Is there a likeminded culture of believers? • Is there brand trust? 

• Are we consistent in our actions?

• Does our story magnetise the right audience?

• Do our actions match our promise? • Is there cultural compatibility?

• What do we believe?

• Does we resonate emotionally & strategically?

• What do we stand for?

• Do we have clear purpose? • Is our story compelling enough?

• Are we speaking through them not to them?

The Three Laws Of Magnetic Marketing Framework



Create Your Magnetic Year!

Take RisksHave Faith

Let’s Summarise...

Be Creative 

• Reframing challenges unlocks opportunities

• Creativity is your greatest asset

• And....there’s always hope

• Your mind can't tell if you’re practicing

• Fortune favours the brave

• The greatest brands are unexpected

• Positive energy is contagious

•  Teams must believe it before they see it.

•  Belief fuels action.



You still have time to make 2025 great!

What Will You Put On Your Vision Board?



What Will You Put On Your Vision Board?

You still have time to make 2025 great!

Anchor your ideas in belief Create with intention Leave space for sparkle






