Making the Inbox

Hit Like Instagram
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Alicia Torres
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Senior Marketing Manager at Force24

10 years in marketing

Being online and email marketing

MY DOOR IS ALWAYS OPEN
alicia.torres@force24.co.uk

< Memories O O}

We hope that you enjoy looking back and sharing
your memories on Facebook, from the most recent
to those long ago.

ON THIS DAY
11 years ago

g;k Alicia Torres

can ijust be graded for how
much im on facebook rather
than going to school? :/
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éﬁj Scroll-stopping visuals

WHAT SOCIAL @Q\ Hook-driven copy
GETS RIGHT ~
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Force24

SUBMEADNG

Align your sales and
marketing teams.

Have you g caught in the X >ales vs. Marketing?
Two proud teams pointing fingers at each other when the going
gets tough, Strategic collaboration is how we win business

more aassy

At Force24, wo'vo seen how lead scoring can tum competitors

o Raborators

By focusing on what matters - high-potential leads - you can
align both teams lowards § ymon goal. We're breaking down
the home-grown strategies that are making all the dfference to

our chents’ marketing right now




Force24

SUBMEADNG

Align your sales and Lead With a hOOk

marketing teams.

Re:Act

Have you gotten caught in the C @ of Sales vs. Marketing?
Two proud teams point ng fingers at each other when the gong
gots & Strategic collaboration is how we win business

more aassy

At Force24, we'vo seen how lead scoring can tum competitors

o cofaborat

8y focusing on what matters - high-potential leads - you can
align both teams towards a common goal. We're breaking down
the home-grown strategies that are making all the défere to

our chents’ marketing nght now
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Use visual thinking

Have you gotten caught in the crossfre of Sales vs. Marketing?
Two proud teams pointing fingers at each other when the going
gets tough. Strategic collaboration is how we win business

more aassy

At Force24, we'va seen how lead scoring can tum competitors

nto colaborators

By focusing on what matters - high-potential leads - you can
align both teams lowards a common goal. We're breaking down
the home-grown strategies that are making all the dfference to

our chents’ marketing nght now.

Don't Interrupt.
nnect.
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Have you gotten caught in the crossfre of Sales vs. Marketing?
Two proud teams pointing fingers at each other when the going

gets tough, Strategic collaboration is how we win business

At Force24, wo'vo seen how lead scornng can tum competitors

nto colaborators

8y focusing on what matters - high-potential leads - you can I < ; I I a S I O I y

akign h leams lowards a common goal. We're breaking down
the home-grown strategies that are making all the défference to

our chents marketing nght now

Don't Interrupt.
nnect.
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Have you gotten caught in the crossfre of Sales vs. Marketing?
Two proud teams pointing fingers at each other when the going

gets tough, Strategic collaboration is how we win business

At Force24, wo'vo seen how lead scornng can tum competitors

nto colaborators

8y focusing on what matters — high-potential leads - you can
aklign both teams lowards a common goal. We're breaking down
the home-grown strategies that are making all the défference to

our chents marketing nght now

Make it interactive

Don't Interrupt.
nnect.




A RECRUITMENT EMAIL EXAMPLE

Agency

Your Next Marketing Move Awaits Lead With a hook
See why this role is perfect for you

Marketing roles come and go — but this one’s got
that rare mix of challenge, autonomy, and a team that
truly gets it.

I+'e a2 Sanior Marketina Manaaer role with a2 hrand



EMAIL EXAMPLE

Agency

Your Next Marketing Move Awaits

See why this role is perfect for you

Marketing roles come and go — but this one’s got
that rare mix of challenge, autonomy, and a team that
truly gets it.

I+'e a2 Sanior Marketina Manaaer role with a2 hrand

Use visual thinking



EMAIL EXAMPLE

Marketing roles come and go — but this one’s got
that rare mix of challenge, autonomy, and a team that
truly gets it.

It's a Senior Marketing Manager role with a brand
that's serious about doing marketing well — and
they’ve even filmed a short intro video to show you
exactly what they’re building.

Tell a story

Here's why it's getting attention:

A strategic seat at the table — not just a to-do list
Real ownership across email, content, paid, and CRM
A team that backs ideas with budget, tools, and trust

Culture? Think: ambition without burnout

B ©

Business
.& @ Agency
“
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EMAIL EXAMPLE

Real owne'rship across email, conteﬁt, paid, and CRM
A team that backs ideas with budget, tools, and trust
Culture? Think: ambition without burnout

©

Make it interactive

Business
@ Agency

2 " Find The Job
Y } That You
| Deserve.

reallygreatsite.com

2, Indigo Blu, 14 Crown Point Rd, Leeds LS10 1EL | © Force24

GDPR and this email. As a GDPR compliant company, we would like to explain why you have received

this email. We believe your company has a legitimate need for Marketing Automation services. From






TURN SOCIAL ENGAGEMENT INTO EMAIL
SUBSCRIBERS

Exclusive
Content

Personalisation : :
/ Subscribers Social Followers

Segmentation

Community



USE EMAIL TO BOOST SOCIAL ENGAGEMENT

Exclusive
Content

Personalisation/
Segmentation

Subscribers Social Followers

Social Channels Community




éﬁj Social brings the audience, email nurtures them.

SOCIAL +
EMAIL

Q\ Email drives deeper connection, social expands
é your reach.

Together, they create a powerful, always-on
marketing ecosystem



Reformation

An example of a winning multi-channel strategy



WEBSITE

@ Finder File Edit View Go Window Help = Q £ Mon12May 163

nited Kingdom Owr stores Suatanabulry

Reformation

New Clothing Dresses Tops Jeans Sweaters Weddings Shoes Bags Vacation Shops




WEBSITE
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SOCIAL MEDIA MARKETING

Posts

reformation

| Follow
=

Posts

reformation
reformation @
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Sera Silk Two
Piece >
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C Liked by olivialaura_ and others reformation Be the passenger princess.

reformation For love or the tax break. Dresses for weddings
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EMAIL MARKETING

Reformation

You'’re |
invited

L o
Reformation
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Reformation

You're
invited
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Where there il probably Do free drinka

Which maans there s rgom i your

budget for & new droas
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And snacks




Are you

new here

Yoo

Shep maw n

And zoning out and forgetting to tell you to turn

-+ The Passenger Princess Collection




Makes everything better

A I\

<+ Butter yollow

O Relormation Find » stare Contact us
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SMS MARKETING

12.13& ol ? ‘

+44 7860 099326

Reformation: You don't have to be the
hottest person at the farmer's market.
But why not: reformation.attn.tv

1HiI1ouvDn

Reformation: We made more Ref Swim.
Time to text your friend with a pool:
reformation.attn.tv/aceQPArDg952

Reformation: Ref x Devon Lee Carlson
is here. And you get to see it before
everyone else: reformation.attn.ty

ab610aPrFEELZ

Reformation: Our first-ever pajamas. If
you ever fantasized about sleeping
with us: reformation.attn.tv/

- B - ] T - ™ s
aMBhdoxLEBmML

Refaormation: In cace of holidave bank
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A simple but effective multi-channel approach



So how do we do it?

Lead scoring is the best way to do that!

In this example, we'd let Peter continue

move it the middle funnel (MOP). —l. . i
The 3 key components of lead scoring Emallopens 5 Email opens

o The score 4 Email clicks 4 Email clicks

« The decay URLS viited 3 URLS visted 7
» The thresholds of action Highvalue URLsvsited 3 High value URLsvsited 5

Goal URLs visited 0 Goal URLs visited 4
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A MOF WHAT WE DO EMAIL, DM, SMS, PAID
BOF SR e EMAIL, DM, SMS, HUMAN

CHAT?




Set the delay time
to start on either a
specific date or to a
window

Instangram - ...

Connect this data segment
to Meta using the Meta
connector

See support hub for how
https://support.force24.co.ul
how-to-connect-google-
facebook-with-force24

Pref SMS

Yes ) —

No 18

Make decision to check if the
user has engaged with email
or SMS most recently. You
can use a query like this to
find out

https://platform.data-
crypt.com/contacts/search?
filter=(c:AND,n:F,v:2,1:
((relative%7Cactivity.click.sms
15d%252Fm%?22),
(smsStatusCode,is,%221%22)))

We can help

]

NS

We can help

— -

i o ek

SMS reply

Ty Yes d

No

End Journey

The SMS reply make decision
will check to see if the contact
has replied to that message, you
can use a query list this to find
contacts, make sure you swap
the reply message words to the
words you are looking for

https://platform.data-
crypt.com/contacts/search?
filter=(c: AND,n:F,v:2.r:

((relative%7Cactivity.reply.sms.til
(activity.reply.sms.content,contair:

Enquired

Yes —

This make desicion is designed
to look for the commerical
outcome. Perhaps you want the
contact to download a PDF, in
which case you could use a
decision like this:

https://platform.data-
crypt.com/contacts/search?
filter=(c:AND,n:F,v:2.1:

((activity.web_activity.url,begins 1
(relative%7Cactivity.web_activity.

We can help Gain

Simply repeat for
as many steps as
you need.

Yes

No




Start Audience

Set the delay time
to start on either a
specific date or to a
window

Instangram - ...

Connect this data segment
to Meta using the Meta
connector

See support hub for how
https://support.force24.co.ul

how-to-connect-google-

facebook-with-force24

We can help

Make decision to check if the
user has engaged with email =
or SMS most recently. You i
can use a query like this to ‘
find out

https:/platform.data-
crypt.com/contacts/search?
filter=(c:AND,n:F,v:2,r:
((relative%7Cactivity.click.sms
15d%252Fm%?22),
(smsStatusCode,is,%221%22)))

R Yes b

SMS reply

/s

The SMS reply make decision
will check to see if the contact
has replied to that message, you
can use a query list this to find
contacts, make sure you swap
the reply message words to the
words you are looking for

https://platform.data-
crypt.com/contacts/search?
filter=(c:AND,n:F,v:2.r:
((relative%7Cactivity.reply.sms.til
(activity.reply.sms.content,contair




No i

The SMS reply make decision
will check to see if the contact
has replied to that message, you
can use a query list this to find
contacts, make sure you swap
the reply message words to the
words you are looking for

https://platform.data-
crypt.com/contacts/search?
filter=(c:AND,n:F,v:2.r:
((relative%7Cactivity.reply.sms.ti
(activity.reply.sms.content,contair

End Journey 4 £\

We can help Gain
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Yes ol

This make desicion is designed
to look for the commerical
outcome. Perhaps you want the
contact to download a PDF, in
which case you could use a
decision like this:

https://platform.data-
crypt.com/contacts/search?
filter=(c:AND,n:F,v:2.r:
((activity.web_activity.url,begins 1
(relative%7Cactivity.web_activity.

Simply repeat for
as many steps as
you need.

N Yes
4

No

Yes 4 |

No |




We can help Fear
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End Journey

No ) B No
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We can help Logic




EMAIL'S OWN EVOLUTION

Personalisation
without cookies BIMI

© _©

@ Engagement: the
S new open rate
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Apple’s Malil Privacy
Protection (MPP)

Make Emails
More Accessible
& Inclusive



TURNING éj]
UPDATES

Y») Treat email the same way - evolve, adapt and
I N TO \@/Q stay ahead
ADVANTAGES

Social marketers don’t fear algorithm updates -
they innovate.



Let’s stop treating email as a static channel
let’s make it thumb-stopping






