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why do emails often feel like 
an afterthought? 









Social Marketing Email Marketing



WHAT SOCIAL
GETS RIGHT

Storytelling & Emotion

Hook-driven copy

Scroll-stopping visuals

Interactivity



For engagement
THE FORMULA





Lead with a hook



Use visual thinking



Tell a story



Make it interactive



A RECRUITMENT EMAIL EXAMPLE

Lead with a hook



EMAIL EXAMPLE

Use visual thinking



EMAIL EXAMPLE

Tell a story



EMAIL EXAMPLE

Make it interactive



A power duo, not a competition.
EMAIL + SOCIAL
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TURN SOCIAL ENGAGEMENT INTO EMAIL 
SUBSCRIBERS



Prospect DataEmailContent

Social
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USE EMAIL TO BOOST SOCIAL ENGAGEMENT

Community
Social Channels



SOCIAL +
EMAIL

Together, they create a powerful, always-on 
marketing ecosystem

Email drives deeper connection, social expands 
your reach.

Social brings the audience, email nurtures them.



An example of a winning multi-channel strategy



WEBSITE



WEBSITE



SOCIAL MEDIA MARKETING



EMAIL MARKETING











SMS MARKETING



A simple but effective multi-channel approach



So how do we do it?

Lead scoring is the best way to do that!

In this example, we’d let Peter continue 
along his path, while Joan is ready to 
move into the middle funnel (MOF).

The 3 key components of lead scoring 

• The score
• The decay
• The thresholds of action
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DID YOU KNOW?

WHAT WE DO

SHALL WE 
CHAT?

SOCIAL, EMAIL, DM, PAID

EMAIL, DM, SMS, PAID

EMAIL, DM, SMS, HUMAN



It must be automated 



It must be automated 



It must be automated 



It must be automated 



EMAIL’S OWN EVOLUTION

Make Emails 
More Accessible 
& Inclusive

Apple’s Mail Privacy 
Protection (MPP)

Engagement: the 
new open rate

Personalisation 
without cookies BIMI



TURNING 
UPDATES 
INTO 
ADVANTAGES

Treat email the same way – evolve, adapt and 
stay ahead

Social marketers don’t fear algorithm updates – 
they innovate.



Let’s stop treating email as a static channel
let’s make it thumb-stopping



THANK 
YOU!


