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Lecturer in Digital Marketing at Manchester
Metropolitan University

Freelance marketing consultant
Over 10 years experience in digital

marketing working for NHS, MoJ and
agencies.
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Whkat does this meanr for as?

Overwkelm ard Everytkirg,
BURNOUT everywkere
Maulti-kyperate ALL AT ONCE

MARKETING
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‘People don't buy what you
do; they buy why you do it.
And what you do simply
proves what you believe

SIMON SINEK
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Let’s say | work for a sustainable
fashion brand...

N\ +

Content marketing

 Blog posts that explain the 'why' behind our brand.

 Share stories about our commitment to sustainability, the
journey of sourcing eco-friendly materials, and the positive
Impact your practices have on the environment.

Email marketing

« Newsletters that focus on the ‘'why' behind new collections or

initiatives.
 Share stories from customers who share our values and

have embraced our brand’'s mission.

SEO

 Incorporate keywords related to sustainability and ethical
fashion into our strategy through organic and paid
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Dor’t stop here.
Take the wkhy irto all
your digital comms.

Why are we posting this?

Why should people care?

Why is our brand better than our competitors?
Why is our audience engaging that way

One simple word = so much clarity
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Just ir case you reeded more corvircirg

Asking why can help you...

@

Commuricate
EFFECTIVELY Combat your
Make better
D E C | S | O N S emilycconsultancy@gmail.com

Optimise your
STRATEGY

BURNOUT
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Let’s kReep this
corversatior goinrg
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Q_ Emily Conyard

Emily Conyard

Lecturer in Digital Marketing

Innovation and Teaching Excellence Learning Lab (I-
TELL) - Newcastle University

Manchester, England, United Kingdom

929 followers - 500+ connections

w See your mutual connections
>

Join to view profile

About

Digital Marketing Specialist
I'm a digital marketer with over a decade of
experience in combining stories, visuals and data

# uk.linkedin.com




