
Climbing the ranks:
Video SEO tips that will 
get you discovered



What we’ll 
cover…

• Why video needs to be incorporated into your content 

strategy

• How to conduct ideation and keyword research across 

multiple platforms

• How to optimise your videos for different platforms

• How to tie your videos back to your on-site content 

strategy



Why do we need to 
incorporate video into our 
content strategy?



Video SEO

The SERPs are 
changing

AI overview

People also ask

Video pack



• 40% of UK users use TikTok as a search engine

• One in five of those are aged between 40-49

• This rises to 64% amongst Gen Z users in the UK

• Recipes, DIY projects, and product 
recommendations are three key things people 
search for on TikTok



Content strategies need to pivot to 
ensure we’re publishing content 

where our audience is searching for 
it.



How do we conduct 
ideation and keyword 
research?



Video SEO strategy

Keywordtool.io



Video SEO strategy

Ahrefs



Video SEO strategy

Mapping out questions people 
are searching for with content
• Oven cleaning hacks

• Oven vs air fryer: which is best?

• Why is my oven door not closing 
properly?

• How to install a cooker hood

• How to clean my cooker head filter

• Cooker hood cleaning hacks

TikTok searchesYouTube searches

Keyword Search 
Volume

Oven cleaning hacks 1500

Oven cleaning with baking soda 
and vinegar

680

Oven vs air fryer 240

Oven door not closing properly 200

How to fix oven hood 100

How to install cooker hood 70

Keyword Search 
Volume

Oven cleaning 21200

Cooker hood filter 4200

Cooker hood installation 1000

Oven cleaning hacks 1000

Cooker hood cleaning 460

How to protect your cooker hood 10



How do we optimise our 
videos?





YouTube

Optimise title tags (60 char)

Engaging descriptions with 
keywords woven in (up to 5,000 

char)

Add in clear CTAs to your 
description

Include relevant hashtags

Add in closed captions

Include a link to your transcript

Quality thumbnails

Timestamps for longer videos

TikTok

Say keywords in the video

Add keywords as on-screen text

Include keywords in the video 
description

Include relevant, trending 
hashtags

Underpinned by likes, comments, and shares

Optimising videos for social search



How do we tie videos back 
to our on-site content?



Video SEO strategy

Embedding a video on-page can increase engagement 
metrics, which in turn can boost your keyword rankings. 
However:

• Only embed videos that are relevant, and actively talk 
about the topic your page/blog is about.

• Best practice is to host the video on your site or on Vimeo 
as there are no ads – BUT the benefit of hosting your 
YouTube video is potentially more clicks to your channel.

Mapping out existing on-site 
content



Using Ahrefs and 
keyword.io to map 

out search volumes 
across all social 

channels.

Video SEO

Understanding the 
length, format and 

style per video, across 
each channel.

In some instances, 
writing scripts that 
are engaging, and 

incorporate relevant 
keywords.

Filming and edit 
videos, as per the 
content formats 

agreed. 

Optimising 
descriptions, captions 
and titles across each 

video.

Where relevant, 
embedding videos 

onto blogs, to 
encourage further 

engagement on-site.

Ideation & keyword 
research

Mapping out formats 
across channels

Scriptwriting Pre-production, 
filming & editing

Optimisation of     
videos

Embedding videos 
onto blogs

How the video process works in practice



Ready to get started? 
Contact us today

Elle.pollicott@connective3.com

0113 5312480


