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How do you move beyond 
it?



Content 
creation

Content 
idea

Launch

Then



How I looked creating content 
using the same formats



Barely knew anything about who I was 
creating for
Had no vision for what the content would 
to do 
Tried to tease a brand that NOBODY knew

The mess



Why     it starts with you
Who    take it to the people
What   finding a way to make you both happy
How     taking action

Why
Who
What
How

The next steps
Strip it back: What’s your mission 
here?



Do you know them?

Familiarise yourself with those you’re speaking to.

Get to know your audience through: 

Competitor/ industry analysis - this 
has to occur consistently
Personas
Asking them



Keep your messaging consistent.

Communicate it in different ways.



Diversifying your content

What are you creating and where is it 
going?

73% of consumers prefer short-

form videos*
Images
Polls and questions
Live videos
Long-form videos
UGC



Tell them a story
The consistent ‘cheat’



Setting it up

Your content plan is your storyline

Your core message 
Share the problems you solve 
Be for real
Use CTAs where appropriate



Content 
creation

Now

Content 
idea

Launch



Clarify who you’re speaking to and 
why they should want you
Content variety is king
Tell a story to build deeper, lasting 
connections 

Key things to remember

Refocus and take your relationship with your 
audience beyond the like



Thank you

Mercy 
Fulani

Digital 
Bites


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14

