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Before we dive in, let’s just define the difference between Retail 
Media and Retail Data



55%
of Advertisers listed lack of activation 
solutions as a top challenge 2  

56%
Said they planned to increase their spend 
on offsite media 1

BUT

$11B

$14B

$17B

$22B

$28B

2024 2025 2026 2027 2028

Interest in Retail Data solutions 
continues to grow

Offsite retail media is the fastest growing form of 
digital media



The Trade Desk partners with trusted retailers 
so advertisers can find customers that are 
relevant to them

10x
increase in retail data usage across self-serve 
programmatic campaigns in 2024



18M+

20m+

1m+

Retail Data gives brands the 
opportunity to connect with 

engaged customers that matter most 
to you, in real-time

Brand/Category

Brand/Category Competitors Lapsed Shoppers Life Stage



Reduce media wastage across the plan

Optimise creative, audience, channels, 
reach and frequency

Competitor buyer Your shoppers Adjacent Category Out of Category



Retail Data targeting strategies

Category growth 
Reach users buying in affiliated categories

Share of voice 
Wide reach activation precisely excluding non-category buyers

Product launch
Reach previous purchasers and in-market shoppers for your brand

Win market share
Reach category buyers, excluding your existing brand buyers

Direct Response
Use retail data to target shoppers buying in category 
and optimise on ROAS

Business objective

Awareness & 
intent

Conversion & performance



Measure the lift in brand metrics by reaching the most relevant 
shoppers via Retail Data 

Brand performance for retail data

+60% -75%

Brand Engagement

Favourability Consideration

Retail Data Brand Impact

Retail Data Targeting Baseline

Brand Lift

+29% +35%



11



Ease of useMulti-retailer Full Funnel Omnichannel

Four takeaways for Retail Data 



THANK YOU
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