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Before we dive in, let’s just define the difference between Retai
Media and Retail Data

in Groceries

v Search for...

George ‘ Cashpot for Schools

CHRISTMAs

inyour
Cashpot

each
Chocolate Tub:

Stock up on your favourite
Christmas chocolates and
snacks and get £1 in your
Cashpot on selected products.

Shop Christmas chocolate >

Terms and Conditions

PRICE DROP

KT
Coconut Milk
400g

Make your Diwali celebrations
truly special with our delightful
array of food essentials.

Shop Diwali >

Terms and Conditions

@ Help

@ Findastore  Register m

Gift Cards Asda Rewards ‘

Mark your calendar for October
15th when slots open for
Delivery Pass customers and the
22nd for all other customers.

Delivery Pass >

Terms and Conditions

SAVE. EARN.

Spread a little more magic this
Christmas. Save throughout the
year and get a bonus of up to
£15.

Find out more >

Terms and Conditions

Edit Favourites

Online only offer - Any 2 for 5.30 on selected Cheese. Clubcard
Price, Cheapest product free. Offer valid between 26/09 and
22/10, Subject to availability. Aldi Price Match

w Tesco Halloumi 225G .
‘ £9.56/kg

Aldi Price Match

Oatly The Original Barista Edition ‘@]
Oat Chilled Drink 1L

£2.20

£2.20/litre

L == 1+  Tesco Smoked Salmon 100g .

£3.55/100g

Clubard £3.00 Clubcard Price
B <300/100¢

Valid for delivery until 22/10

Tesco Fresh Potato Gnocchi Pasta'
400 G

o &
R € = @

Home Favourites Search Clubcard Basket
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Interest in Retail Data solutions
continues to grow

Offsite retail media is the fastest growing form of
digital media

$28B Said they planned to increase their spend
on offsite media !

2024 2025 2026 2027 2028
of Advertisers listed lack of activation

solutions as a top challenge 2




The Trade Desk partners with trusted retailers

so advertisers can find customers that are
relevant to them

10x

increase in retail data usage across self-serve
programmatic campaigns in 2024
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Retail Data gives brands the
opportunity to connect with
engaged customers that matter most
to you, in real-time

'ﬁ‘*?‘ '3

Brand/Category
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Reduce media wastage across the plan

B Competitor buyer [l Your shoppers [l Adjacent Category Out of Category
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Optimise creative, audience, channels,
reach and frequency
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Retail Data targeting strategies

Awareness &
intent

Conversion & performance

Business objective
Category growth
Reach users buying in affiliated categories

Share of voice
Wide reach activation precisely excluding non-category buyers

Product launch
Reach previous purchasers and in-market shoppers for your brand

Win market share
Reach category buyers, excluding your existing brand buyers

Direct Response

Use retail data to target shoppers buying in category
and optimise on ROAS
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Brand performance for retail data
P Retail Data Brand Impact

Brand Engagements per Cost per Brand Engagement Favourability Consideration
Impression

Retail Data ® Other Data B Retail Data Targeting M Baseline




Purrfect performance:
Nestlé raises awareness of
its cat food coupons by 30%

Client

Agency

Channel

CASE STUDY

E N
Nestlie

fatl

Display

ABOUT
PURINA

Nestlé Purina
PetCare produces
and markets pet
food, treats, and cat
and dog litter. It is
the second-largest
pet food company
globally.

CAMPAIGN RESULTS

30%

upliftin coupon redemptions
for customers who saw the
adsin the app

38%

better cost per acquisition
when targeting loyal
cat-product purchasers

2,017 700,000

in-store coupon
redemptions

unique consumers
reached
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Four takeaways for Retail Data

.

Multi-retailer Full Funnel Omnichannel Ease of use

M theTradeDesk’ ) theTradeDesk



THANK YOU
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